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After more than 80 years of publishing, the New York Zoological • 
Society's magazine Animal Kingdom is accepting advertising. The 
magazine needs such revenue to offset rising costs of manufacturing 
and postage and to become self-supporting. The first ads will 
appear in the April/May issue. 

As you know, any publication launching itself as an advertising 
medium does not have an easy task in selling space. I'm writing 
to ask if you, as a member of the Business Committee, can help. 

I hasten to add that this is not a request, for charity. Animal 
Kingdom is not seeking "compliments of a friend" advertising. The 
magazine must stand o.n its own and attr3.ct ads in competition wiuh 
every other magazine. The editors are trying to operate it as a 
proper business, a bonafide commercial venture. 

The magazine could use some assistance ’in developing prospects and 
in reaching the people who make advertising decisions. If, through 
ycur firm or your advertising agency, you could make such access 
easier it ’would be greatly appreciated. And it would be a 
considerable improvement over "going in cold". 

Animal Kingdom has a circulation of 125,000? a high percentage of 
the”readers are members of 35 zoological societies throughout the 
country. It is an ''upscale" audience. The enclosed rate card 
will supply more demographic details as well as page rates. Good 
Magazines,"Inc. is the Publisher's Representative. 

If you can supply'any leads please contact Animal Kingdom's Editor, 
Gens 'waiter, at the Society. His number is (212) 220-3121, 

Thank you for any help you may be able to give us. 

With kindest regards. 

Sincerely 

2j^c 1. O'O'in Elliott, Jr. 

Mr. Joseph F. Cullman 3rd 
Chairman Executive Committee 
Philip Morris Incorporated 
100 Park Avenue 
l<!ew Yorkf N.Y. 10 017 

Source: https://www.industrydocuments.ucsf.edu/docs/gmvn0004 
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